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Overview

1. Advertising: Resources for Compliance
2. Resources for Compliance : Self Assessment Tool

3. Review: Guidelines for advertising regulated
health services

4. Testimonials — Decision-making framework
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Advertising resources

Advertising resources
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obligations

Words to be wary about -
some words have more potential to misiead or deceive wnen useg in acvertising, o it bt Lot have had about advertising regulated health services.
- adraction
carefully. -l If this information does not provide you with what you are looking for. please o
Iemapsabd =y
1. The word ‘cure’. s thf:‘ o .
The unqualified use of the word ‘cure’ could breach section 133 unless there s acceptal L"‘“:: FAQ about advertisi ng
a condition. It is often not possible to establish a causal connection between providing . .,:’_m -
patient improvement. This is because not all improvement in a condition can necessaril hsarisladi Advertising 15 actions by people or businesses o draw attention to their services. Th
many intervening factors, relapses frequently occur and the response to treatment varl bl promote services are akmost limitless and include all forms of prnter and electranic
individual. Wording about the potential to reduce the severity of symptoms {s often safi Py
may be able to reduce the severity of the symptoms’. Trsmon Ly W These include: |
CORPIMOTS. G
ot ol 3 |
2. The words ‘can helpl improvemeat' or 'effectively treats’. elpmse e « any public cpmmunu;atlon ustqg television, raqlo, motion pctures, newspapers)
When there is acceptable evidence that a health service can help certain conditions, it n i representations, designs. mobile communications or other displays
like ‘x reatment or x approach can help/improve these conditions’, When there is limite e + professional websites. the internet or directories, and :
treatment can help certain conditions, it is unacceptable to claim or suggest that it can | :d""“‘" « business cargds, announcement cards, office signs, letterhead, telephone diecrg
In these cases. it can still be misleading to state that treatment or a particular approach b directory listings and similar professional notices. |
nditions unless the advertisement is clear about the limited or inconclu: idence, vy
copditions yriess vertisement is clea Imited or inc shie evidence ;""""""‘ The focus 15 on the promotional quality of adverusing, it also mcludas situations in ¥
that thay| s
3. The word ‘safe”. sl IR 2 lnform:ftlon for media reports: magazine articles or adverturials., including where thy
‘soeciie’ o on particular products or services, or about other health practitioners.
When a treatment is generally considered safe based on acceptable ewdence, 1t may be bcanaie | |
treatment is generally considered to be safe but occasionally may be assotiated with p
cases’. It is potentially misleading to state that treatment or a particular approach is sa!
forms of treatment have the potential for adverse reactions. » What does 'regulated health service’ mean?
4. The word ‘effective’.
When there is acceptable evidence that a health service can bif  US€ the examples below to check and correct your advertising
treatment or approach has been shown to be effective for the th - gympty cnoose an option below to read guidance on how advertising can be corrected.
inconclusive evidence that treatment has been shown to be ¢fi
reasonable to state something like there is mixed and/or incong
be effective in the management of certain conditions’. ‘
|
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New resource — Self Assessment Tool
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Chack and correct your advertising
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3, Review and change
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Review: Guidelines for Advertising
Regulated Health Services

*Guidelines due for scheduled review.

*The purpose of the review is to ensure the
ongoing relevance, consistency, accuracy
and accessibility of the Guidelines to help
advertisers understand their obligations
when advertising a regulated health
service.
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When are testimonials prohibited under
National Law?

« Under section 133(1) (c) of National Law, a person
cannot advertise a regulated health service in a
way that uses a testimonial. This means that
National Law does not allow the use of testimonials
In advertising. A statement, view or feedback about
a service received or provided is considered a
testimonial if it includes recommendations or
positive statements about clinical aspects of a
regulated health service.
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When are testimonials prohibited under
National Law?

Advertising a regulated
health service provider
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