
While	it	is	valid	to	scru0nise	the	
impact	of	digital	tech	pla6orms	on	the	
commercialisa0on	&	disrup0on	of	the	
tradi0onal	media	landscape	there	are	

a	variety	of	other	reasons		
which	should	also	be	recognised	&	

considered	in	this		
ACCC	Digital	Pla6orms	Inquiry…	

-	Submission	to	the	ACCC	Digital	Pla5orms	Inquiry	
-	April	2018	
-	Denise	Shrivell	–	MediaScope		



Reasons	inc…	
	
Changes	in	AdverCsing	Spend	&	Media	Trading	
	
Media	Not	MeeCng	Needs	of		
Audiences	&	AlternaCve	News	Sources	
	
Hate	Speech	
	
Editorial	Bias	
	
Editorial	Quality	
	
Mismatch	Between	Fact	&	ReporCng	
	
	
	

This	submission	will	look	at	a	range	of	reasons	
for	declining	adver0sing	revenue	&	audiences	

across	the	tradi0onal	mainstream	media	
landscape	including	anecdotal	comments	

directly	from	news	consumers.		

This	submission	also	shows	results	of	a	survey	of	*500	media	savvy	&		
poli0cally	informed	Australians	from	the	#auspol	TwiHer	community		

regarding	their	media	usage	&	views	on	the	state	of	journalism	
*#auspol	on	TwiQer	is	the	most	retweeted	hashtag	in	Australia	&	the	most	retweeted	poliCcal	hashtag	in	the	world.		
It	is	a	large	community	of	predominately	progressive,	media	savvy	&	highly	poliCcally	informed		
Australians	who	are	increasingly	driving	poliCcal	agenda	

2016	Elec+on	



Digital	disrup0on	has	irreversibly	impacted	the		
mainstream	media	landscape	as	audiences	fragment		

&	business	models	evolve	–		
oJen	away	from	tradi0onal	publishers			

These	tradi/onal	publishers	have	been	relied	upon	as	a	pillar	of	our	democracy		
	

It	is	no	co-incidence	media	&	poli/cs	is	experiencing	disrup/on	at	the	same	/me	



	
	
	
		

A	growing	segment	of	adver0sing	is	now	traded	through	automated	
channels	where	the	emphasis	is	on	buying	an	audience	across	the	

broader	online	landscape	rather	than	by	media	masthead			

Not	only	has	this	placed	pressure	on	adver/sing	revenue	yield	through	
unlimited	supply	of	online	inventory	there	are	also	many	layers	between	
adver/ser	&	publisher	all	taking	a	‘clip	of	the	revenue	/cket’	on	the	way	

	



	
	
	
		

Australian	ElecCon	Study	is	conducted	each	year	by	ANU	&	tracks	Australian’s	voCng	intenCons	

Australians’	vo0ng	inten0ons	are	increasingly	becoming	‘leJ’	
while	the	most	dominant	parts	of	our	mainstream	media		

are	increasingly	turning	‘right’.	



PRODUCED BY 
NEWS & CURRENT AFFAIRS MEDIASCAPE 

Australian Market – as at April 2018 
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Audiences	now	have	more	
media	choice		

through	fragmenta0on	



.	

Stop	Funding	Hate	in	the	UK	asks	adverCsers	to	stop	supporCng	divisive,	
inflammatory	media	content	within	newspaper	tabloids	such	as	The	Sun	&	
The	Daily	Mirror			

Sleeping	Giants	starCng	in	the	US	(&	now	with	affiliates	around	the	world	inc	
Australia)	has	taken	over	3000	off	Brietbart	&	was	instrumental	in	taking	
adverCsers	off	Bill	O’Reilly’s	show	before	he	le_	Fox	News.	Sleeping	Giants	in	
Australia	now	advises	marketers	when	their	adverCsing	appears	around	hate	
speech	in	mainstream	media	
	

People	powered	adver0sing	ac0vist	movements	both	in		
Australia	&	overseas	asks	marketers	to	stop	suppor0ng	hate	speech		
in	media	by	pulling	their	adver0sing	–	therefore	impac0ng	the	revenue	model…	

Various	industry	surveys	show	brand	safety	is	becoming	a	larger	issue	for	marketers	
with	one	aspect	of	this	being	the	content	their	adver/sing	appears	around		

“Co-founder	of	the	#AfricanGangs	
campaign	says	coverage	of	so-called	
street	gangs	of	South	Sudanese	youths	
has	been	‘nightmare’	for	community		
&	was	akin	to	‘media	terrorism’.”	

	

Chart	by	Who	Watches	the	Media	Report	Dec	17	produced	by	racial	equality	group		
All	Together	Now.	Chart	shows	race	related	stories	Jan-July	2017	



Comments	directly	from	Australian		
																																													news	consumers	speak	for	themselves	…	



&	there’s	more…	



In	early	April	the	ac0ve,	large,	media	savvy	
&	poli0cally	informed	#auspol	TwiHer	

community	were	asked	about	their	media	
usage	habits	&	thoughts	around	Australia’s		

poli0cal	media	&	journalism	
	

In	a	24	hour	period	the	survey		
aHracted	500	respondents	

	
	
	
		

#auspol	on	TwiQer	is	the	most	retweeted	hashtag	in	Australia	&	the	most	retweeted	poliCcal	hashtag	in	the	world.		
It	is	a	large	community	of	predominately	progressive,	media	savvy	&		
highly	poliCcally	informed	Australians	who	are	increasingly	driving	poliCcal	agenda	
	



The	#auspol	TwiHer	community	were	asked	to	rank	their		
																																																																				main	sources	of	poli0cal	news….	

Survey	Monkey:	500	Respondents	over	April	3	&	4	2018	–	from	the	media	savvy	&	poliCcally	informed	#auspol	community	on	TwiQer	
*’Selected	Social	Media’	refers	to	curated	social	media	content	such	as	#auspol,	chosen	Facebook	pages	
	

Commercial	Mainstream	Media	

ABC	

Independent	Media	

*Selected	Social	Media	ie	#auspol	on	
TwiQer	&	FB	Pages	

General	Social	Media	

Watch	Parliament	ie	#qt	&	#esCmates	

AQend	PoliCcal	MeeCngs	

Other	

Perhaps	not	surprisingly	42%	ranked	‘*selected	social	media’	as	their	main	news	source.		
29%	ranking	independent	media	as	their	main	news	source.	
7%	ranked	mainstream	media	as	their	main	news	source.	

	
	



They	were	asked	to	rate	how	much	they	trust		
																																																						Australian	poli0cal	news	sources…	

Survey	Monkey:	500	Respondents	over	April	3	&	4	2018	–	from	the	media	savvy	&	poliCcally	informed	#auspol	community	on	TwiQer	
*’Selected	Social	Media’	refers	to	curated	social	media	content	such	as	#auspol,	chosen	Facebook	pages	

	

Commercial	media	poli/cal	news	sources	were	ranked	as	their	LEAST	trusted	news	
sources,	with	general	social	media	&	ABC	ranking	lower	than	independent	media,		

overseas	media	&	*selected	social	media	



When	asked	why	they	MISTRUST	media	there	were	some	key	themes…	

Survey	Monkey:	500	Respondents	over	April	3	&	4	2018	–	from	the	media	savvy	&	poliCcally	informed	#auspol	community	on	TwiQer	
	



When	asked	why	they	TRUST	media	there	was	also	some	stand	out	replies…	

Survey	Monkey:	500	Respondents	over	April	3	&	4	2018	–	from	the	media	savvy	&	poliCcally	informed	#auspol	community	on	TwiQer	
	



They	are	more	concerned	with	commercial	mainstream	media	as		
																																																																													a	source	of	misleading	poli0cal	news…	

While	they	are	concerned	with	Government	&	poli0cal	party’s		
																																										use	of	pla6orms	such	as	Cambridge	Analy0ca	&	i360…	

94%	are	concerned	
with	the	use	of	data	

tools	such	as	
Cambridge	AnalyCca	

&	i360	

76%	ranked	commercial	
mainstream	media	as	their	
main	concern	over	other	
sources	of	misleading	

poliCcal	news	–		
even	over		

general	social	media	

Survey	Monkey:	500	Respondents	over	April	3	&	4	2018	–	from	the	media	savvy	&	poliCcally	informed	#auspol	community	on	TwiQer	

	



95%	of	survey	respondents	
cite	mainstream	media	as	

having	a	nega/ve	impact	on	
our	democracy	

While	94%	of	survey	
respondents	said	they		
acCvely	boycoU	some		
mainstream	media		

due	to	bias	&/or	misleading	
reporCng	

Survey	Monkey:	500	Respondents	over	April	3	&	4	2018	–	from	the	media	savvy	&	poliCcally	informed	#auspol	community	on	TwiQer	

	



85%	of	survey	respondents	either	already	do	or	would	pay	for		
informa0ve	&	trustworthy	public	interest	journalism…	

	

Survey	Monkey:	500	Respondents	over	April	3	&	4	2018	–	from	the	media	savvy	&	poliCcally	informed	#auspol	community	on	TwiQer	

	



They	were	asked	to	share	their	comments	on	the		
																																																																		state	of	journalism	&	our	media…	

Survey	Monkey:	500	Respondents	over	April	3	&	4	2018	–	from	the	media	savvy	&	poliCcally	informed	#auspol	community	on	TwiQer	



&	finally	word	clouds	were	created	as	an	insights	into	key	themes	from	
the	close	to	500	comments	aHracted	through	the	#auspol	survey…	

Survey	Monkey:	500	Respondents	over	April	3	&	4	2018	–	from	the	media	savvy	&	poliCcally	informed	#auspol	community	on	TwiQer	

Reasons	survey	respondents	highlighted	for	mistrus/ng	media	

Reasons	survey	respondents	highlighted	for	trus/ng	media	

Comments	on	the	state	of	Aust	media	&	journalism	



The	presence	of	digital	tech	pla6orms	is	
not	the	only	reason	mainstream	media	is		
experiencing	commercial	disrup0on	&	
should	not	be	disregarded	by	the	ACCC	
Board	as	part	of	this	important	inquiry	

	

-	Submission	to	the	ACCC	Digital	Pla5orms	Inquiry	
-	April	2018	
-	Denise	Shrivell	–	MediaScope		
	


